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MOTIVATING FACTORS TO ATTEND FOOTBALL GAMES

Kamonchanok Chumchoey and Chatchai Chatpunyakul

Faculty of Sports Science, Chulalongkorn University

Abstract

Purpose The objective of this study
has two folds: to investigate the motivating
factors to attend football Thai League 1 (T1)
and 2 (T2) and to compare the motivating
factors to attend T1 and T2. The sample of
this study comprised 800 male and female
spectators whose ages are over than 18 years
old. 2.

Methods The measure was adopted
from Wang and Matsuoka (2014) and adapted
to Thai football contexts. Independent
sample t- test was used to analyze the
motivating factors.

Results The results show that in
overall sport interest is the highest
motivating factor. Spectators in T1 have
higher ~motivations in  sport interest,
achievement, socialization, drama, family
bonding, and interest in player than T2.
However, motivating factors in escape and

support the city of T1 spectators are lower.

Moreover, results show that every motivating
factor is found different between two leagues
except in knowledge principle.

Conclusion It can be concluded that
the motivating factors to attend football
games are important variables used to
segment consumers.  Marketers, football
clubs, and those involved can use results
from this study to do marketing
segmentation strategically and popularize
football games in each league to meet

spectators’ motivations.

Key words: Motivation/ Thai Football League/

Market Segmentation
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Msedl 1 S uazdesazyeadeyadiusduunmsing (n = 800)
Wavealvedn 1 | Wavealnedn 2
Yoyadiuivagidivy (400 Aw) (400 Aw) e
I | Feway | dwau | Fewaz | dwou | Sewas
Ll
%18 275 68.8 272 68.0 547 68.4
‘V@ﬂ 125 31.3 128 32.0 253 31.6
218
18-251 111 2738 110 27.5 221 27.6
26 -35% 130 32.5 132 33.0 262 32.8
36 - 45 100 25.0 106 26.5 206 25.8
46 — 55 U 53 13.3 43 10.8 96 12.0
56 Vduld 6 15 9 23 15 1.9
1IN
UnRew/AnfAny/adn 100 25.0 108 27.0 208 26.0
NUNUUTENLDNYU 126 31.5 137 34.3 263 32.9
iseuAnwIneulale/Uav. 68 17.0 114 28.5 182 22.8
aulsyey/Uaa. 9 2.3 0 0 9 1.1
USeyyea 300 75.0 275 68.8 575 71.9
geniUTynesdu 1 14 3.5 11 2.8 25 3.1
39U 400 100.0 400 100.0 800 100.0
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M990 2 Aede wazAdouuunInsguvesdaduniunsegalans 9 au lumsinvunisud ety

WavealuN eI SewuaIfuIINUINtUley

Jadeanuusegila X S.D. szAuwseRela
aruanuaulalufu 4.01 0.695 110
AUASNUUEEIAL 4.00 0.584 110
AUANLF ST 3.96 0.602 1N
FunsatfuayuyYSoviaadu 3.93 0.729 aly
sudaildunBsanug 3.91 0.477 1N
AUANNENNUGVBIATOUAT? 3.85 0.680 1N
punIsuanuil 3.83 0.699 1N
frupuiudumsla 3.83 0.628 110
auanuaulalugiay 3.74 0.680 110

szauusegelalagsau 3.90 0.642 N
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M990 3 wan1snedeuSeuisuAtafevesdadeaunssgslalumsidivumsudsdunnuea 31uun
munsutstunauealvedn 1 uaglvedn 2

Anade () ANEDA
Uadeduusegila Wavaalnedn 1 | Wavealnedn 2 | neseu Sig.
(n=400) (n=400) t-test
aruanuaulaluf 4.11 3.90 5.042 0.00%**
AUAINASA 4.04 3.89 3.704 0.00%**
Aunsnuldsay 4.14 3.88 6.980 0.00%**
AUNIUANT 3.74 3.91 -3.821 0.00%**
sunuRugiuila 3.96 3.71 5.987 0.00%**
sudaildunGsanug 3.94 3.39 1.423 0.16
FunsatfuayugsYIoviaadu 3.79 4.17 -8.78 0.00%**
AUAIUFUNUSUBIATOUAT] 3.92 3.79 2.846 0.01%
auanuaulalugiay 3.99 3.47 14.771 0.00%
sEAULTlalag sy 3.96 3.85 7.301 0.00%**

*p < .05, * p<.01 wag *** p < .001



