48 U9 7 atuf 1 un9AN — Ngueu 2561

a d v %
UNUTAURLLU

YV aa

128 NNANEWARADNITUI LNADIWITNEANS UL TENIURSIRUANTN
Apglse gl unNuNaaLIeNEil

o

NEAND WUFTUN*

gl

“AnzANTAAans TaeFauunefaannma

unAnga

maRseddngiseasdinednm (1) anawialassnisiizlnaetwswdensulsenuns@udndfveszanauly

NUNAALNNLD waY (2) BNENATRIED1LARNVUNEY N1TEUETHNNTRANA NITIARNUNUNE KAZTIAT NTFBNITLFINARINNT

WiaNFULsenuA AuANEN MuwaniadeBunandundn lnelfuuuasuanufivdeyaainissanauengsiawst 20 T auly
dldgl 4 o a % ddd‘i] al a I d’l dl a) o v o
Pdaa1vnsnsanFulsenuns AuA NN TN luiuieauangDaiuau 300 91e Mignsnaumsuiiunawia

v v
o

ngusnatne Tnaldasnnsduetineinafoanisdnsanguanedaniuinmsaninlununianuian InNEy 6 aran

FAnmzidiayasicaaniAngTiuul LazmAlANITIATZTEUNIS

a

uan1sAnEInLdn (1) §ustnaeimiamtaniudszniudasulnniduiwande angiede 41-60 U an1unwansa
aFannsAnenseauRoynyiss deznauendnlumiianuentu MalfRapeutads 35,001 — 45,000 U Saanunalase

g v o s v s A a o v Ao o P = a
ﬂ’]iGﬁ'ﬂ'l’]’WI’]TW?@N?U?J?ZVHHW?’]’NNFW“HWLW@UTTﬂﬂIuT&@Uﬂ@u‘H’]\?QQ LL@ZLW@N@W@’]ﬂfyﬂ'mﬂfﬁﬂluﬂ’]ﬂ@'ﬂm.lﬁ‘rﬂﬂ’ﬂ’W]’]’j‘

Yy aad

WERNFULTEMIURTRUANTNAD AINUANNUANETBIDNUNT LAT (2) FIANHANENANIATIABNITLIINABMNINEa NS UL 3y

MUNINTgR B0uzRanIuRAmheiananansdenuardninasusanisBlnaemamdeniutlszniuninign daduny

t2
o a VY A v

= g dl o dlda 2 o a aa K ay ' v
mmﬁmmmmmuwLﬂuﬁ@@wmmwagﬁ.qmmanﬂ'm'ma?w:ifamuﬂazmummumsﬁw AINLBLAUD LWUSHABLINUD

U

'
o o

Aannsdiisrnn i 6 analuiuiaauiensd (1) davinthesaduin g lnadiudarmeaessan lida e wenld
o d‘ 1 Yo nlla v ] QI/ o o a b4 4 = ] a % A

Fanafisuasnliirauazduiiosldunsuaraionu uay (2) Snaeduinlidussidouuisnudssinmn@uéa 1@enang
AudnTusnwndimuanzanlaganivatede@ubfeesnenuazAuknTusTudunansdeslsluqangidlnaaiuisn winlddn

¥ o '

Tuszazananinsaniudindeduasananaldatinagzaon

aa a

ANRIATY: A1MNINTANTULIENIU, ATNAUATN, BNENA



MRV NTUGUANART WU INeAETANaLUaTIE | 49

Original article

Factors influencing consumption of CP ready meals of people in
Bangkapi Area

Pitsarn Phanwattana*
*Faculty of Police Science, Royal Police Cadet Academy

Abstract

The purposes of this research were to study (1) General of consumers CP ready meals in Bangkapi
area and (2) The influence of place, marketing promotion, sale, price involvement to consumers CP ready
meals. This study were conducted by applying quantitative approach, questionnaire used to collect data from
300 of people over 20 years old in Bangkapi area by Cochran sampling techniques, simple random sampling.
The data was analyzed, using descriptive statistics and path analysis.

The results indicated that (1) Almost of consumers CP ready meals in Bangkapi area people had
female, average 41-60 years old, married, bachelor's degree, occupation in private sector, average 35,001-
45,000 Baht per month, relatively high satisfied with CP ready meals although the variety of food had the most
reason to choose CP ready meals and (2) Price had the direct influence to consumption CP ready meals but
place had the most indirect and total influence to consumption CP ready meals.

The findings indicate that price and place had the factors influencing to consumers CP ready meals,
had suggestions to the owners of CP fresh mart 6 branches in Bangkapi area (1) Make a price tag for
consumers to clearly see the price, use numbers that easy to read and had widely used throughout and (2)
make neatly product by type of product, to put the product in the right place, especially the products with good
sales and promotion items that should be in the point where the consumer can clearly see in the eye with
easy access to the product.

Keywords: Ready meals, CP brand, influence
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A9197 1 annssounsaulslE lunnsesed
AN AN AN AN AN AN Alpha if
sEnsNiEan A a9 LaRe e AN AN item
g0 qn LU v Tnia deleted
AT TiaTiRce s 2 5 3.87 1.57 71 84 78
NIAAANLANFIUAEN 1 5 2.98 1.18 44 57 77
nn29AaRuAlszidey 2 5 413 1.61 87 61 84
aniinANlaeaiy 1 5 3.67 1.54 .39 21 .89
AnATiPNAzenR 2 5 3.84 178 57 64 88
A0 AaenInAEAN 1 5 3.06 1.42 86 69 84
madadiunianain Jlseiuanininann e, 2 5 411 1.89 A7 26 81
HnnsulszanduiufAuAndaau 2 5 3.74 1.64 29 22 92
fasunnfiaula 1 5 2.87 1.26 61 67 83
flsTudinlszsmniien 1 4 251 1.37 A1 23 83
fiinssandn e suAvfLs 1 5 3.43 1.66 64 59 81
Hdauantindrszilutuan 1 3 2.08 97 -27 .06 78
nsdasmig finsfisadariula 1 5 3.47 1.49 51 47 79
fLRnsdndataiimang 1 5 3.86 1.81 53 57 81
fiFnaiuszuudumefiis 2 5 3.67 1.74 28 81 81
fuEnsnduldiduiunge 3 5 4.24 1.91 14 1.13 90
flusdaliidunangu 4 5 4.75 1.86 81 1.28 76
HwinauiEnnaiaewe 2 5 3.81 173 39 27 80
FwinawlifiEnasléa 1 5 3.19 1.51 88 61 79
$1PNHANHIAT AN BATN T 2 5 3.64 1.67 1.21 78 92
HpumanzauiuBun 2 5 3.26 1.68 76 84 .93
fAnuimnzansieindde 1 5 3.22 1.24 36 43 89
furndledieuiuemnamald 1 4 2.97 1.46 87 79 88
finnsfiuunsanidaian 3 5 455 99 .09 22 94
madanfutlszniug Wandinelnguinisasutiow 1 9 7.18 2.76 66 71 93
SATRUBIBIMNTA 2 10 7.47 2.93 54 87 86
WiagpuLlmAandsdenu 2 8 6.73 2.12 -.37 49 84
AINNUATNUANEIIBIANNT 2 10 7.81 2.87 64 81 .90
ANTlENANNNIZUA 1 7 5.64 2.19 79 1.24 86
Augzanlunnte 1 10 7.61 2.64 63 74 84
ANNTBLAIUAA 2 10 6.83 2.27 61 .89 81
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M1519% 2 ANANANNLENILAZ AT ANI TR IR ALY (n=297)

fauils DELICCP PLACE MARPRO SALE PRICE
DELICCP 1.00 .37 28 33 .56
PLACE 1.00 M 46 26
MARPRO 1.00 29 31
SALE 1.00 44
PRICE 1.00
Tolerance - .84 .79 .82 .81
VIF - 1.43 1.37 1.39 1.41
ANgagn 10 5 5 5 5
AnLade 7.41 3.67 2.84 3.73 3.33
ANz 3.37 1.71 1.57 1.83 1.54
AR 34 27 71 53 76
Ara s 46 67 64 49 77

T
°

WNELUG): ANRNGAYNTIENNT = 1, Kaiser — Meyer Olkin =.797, Sig. F =.000, F test = 1.683

'
[

A9 3 BNBNANIIAT NNEDN LATEATINIBIAILUTBATLNNFABNNILIINAB M INFNFULIENURINAUATN (n=297)

AnswaraIaIuLs ANNANNUTL T URLATNA
NNATY neBan HATIN
mmwﬁ'ﬁmmﬂ (PLACE) .686 1.150 1.836
N19A9LEINN17ARA (MARPRO) 716 452 1.168
N199ARMLNE (SALE) 727 1921 1.648
31A1 (PRICE) 739 - 739

WNELUBY: O e Eam (PLACE) lHann (.534 x .684 x .739) + (.646 x .716) + (.567 x .739) = 1.150 uazuasnlfain
686 +1.150 = 1.836 aVENANNEENIBINTAUETNN1TAANA (MARPRO) 1#ann (.612x.739) = .452 wazuaganliain 716 +
452 =1.168 ua BNENAN19EaNTIBINNIIAIMUNY (SALE) THann (.684x .739) + (.637x.716) = .921 uazmadanliann 727+
921 =1.648



